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INTRODUCTION
Citizen science projects have been remarkably successful in advancing scientific 

knowledge. Contributions from citizen scientists now provide a vast quantity of 

data about species occurrence and distribution around the world. A significant 

contribution in this context has been made in the ornithological field.

Although volunteers share similar behavior, volunteering their time without 

financial gain, they do not necessarily have the same motivations for doing so.

Understanding the motivations of volunteers can enhance recruitment, ensure 

long term commitment and ultimately ensure success of Citizen Science based 

projects

AIM & OBJECTIVES
Even though citizen science has a long tradition and currently globally 

involves millions of people,  understanding the motivations of volunteers 

is still unchartered territory.

Therefore the foremost aim of the study was to uncover what motivates 

BirdLife Denmark's volunteers, and also to examine the nature of any given 

personal costs of volunteering.

Understanding the behind lying motivation of volunteers, may save 

resources because of a lower need for additional recruitment and training, 

as well as retaining experiences gained in the project.

METHODS
1. The link to the online survey was distributed by email to all the volunteer grid cell supervisors in Atlas III and to the Point Count Census volunteers by email

2. The questions posed in the survey had several preformulated responses that could be checked, (multiple choice) but some of the questions posed were also open 

ended, and personal comments and suggestions could be included. 

3. Subsequently,  we conducted personal interviews with 9 active volunteers who were compelled to share their behind-lying motivation and experiences as DOF 

volunteers.

RESULTS
A total of 248 volunteer grid cell supervisors and 148 Point 

count census volunteers answered the questionnaire. In 

total, 15% of participants in the survey are women.  Only 

2% are younger than 45 while more than 70% are over 60.

CONCLUSIONS

• The overall responses indicate that the conservation of 

birds, and the opportunity to actively contribute to the 

collection of data and knowledge is the foremost 

motivational factor for the volunteers.  

• While the regional demographics of volunteers were 

overall representative , the demographics of age and 

sex of the volunteers were skewed. 

• The details of the studies aim, and   the projects 

organization and the contributory effort needed from 

the volunteers, was also determined an important 

motivation for the participatory level and overall time 

spent volunteering-

• If primary motivations are perceived by volunteers to 

be met, they may  become more satisfied despite the 

determined costs of volunteering, which enhances the 

chances of retaining them as volunteers.
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In both groups, 56% of the volunteers have been active

for more than 20 years, while only about 25% have

been active for less than 10 years.
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More time was spent monthly on ATLAS III than on the

Point Count Census project. This most probably was

determined by the differing time spans and nature of

the two projects.

Personal costs of volunteering were defined within 4

categories related to work, personal, economy and family

related. While many volunteers answered that the gains

outweighed the costs, 20% answered that family and 32%

that economy and family related costs were pronounced.
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